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Introduction, 

Chapter One: Mao Zedong and the People’s War; and Chapter Two: The End of Assymetry

Public Support

Support at home. Some towns understanding and supporting the soldiers involved in the war. Petawawa, Trenton, Kingston as opposed to Victoria, Vancouver, Montreal etc.

“We are at war. I don’t know if the rest of Canada understands that, but certainly we do here in Petawawa.” ( pg 12)

A Pointless Waste of Time:

It not a traditional war though so the romantic and/or structured notions of past wars do not apply. Even with embedded media and press, the enemy is hidden and almost imaginary allowing the public at home to pretend that soldiers are fighting nothing. That it is a “pointless waste of time” (pg 12).

Security

Our - the Canadian public’s- definition of security varies dramatically from that over in Afghanistan.

“ Security is the most basic precondition for civilian support of the government...” ( pg 13)

Fighting for the “hearts and minds” of the people ( pg 13)

“-erratic primitives of shifting alliance, habituated to violence, with no stake in civil order.” ( pg 15)

Success 

Success is based on the simple concept of :

“…gaining and maintaining the support of the population while wearing away the will of the enemy…” (pg 24)

 However, the challenge is to wear away the will of an enemy that is everywhere and nowhere and cannot be seen. The challenge is to gain and maintain the trust of a population that is held hostage by the same enemy and the rest of the world blames them for it.

Motivation

One must find what (aside from staying alive) motivates the population. In the past ( The People’s War) land redistribution was used as the motivator. The population was willing to fight to maintain those gains. ( pg 26) 
“..the question for counterinsurgency forces is always what price are they willing to pay for security?” ( pg 38)

Traditional Warfare: Primary and Secondary Phases.

 Primary Phase-  “Direct application of military force to specific objectives”  

Secondary Phase– “ Maintenance, system change and disengagement” ( pg 44)

The inferior side attempt to prevent the stability that can allow the move into the Secondary Phase. This erodes the will of the other as well as impacts population support.
Chapter Four: The People Puzzle

“I underestimated one factor- culture”…I was looking at the wrong map- I needed to look at the tribal map, not the geographical map.” (pg 79, Brig Gen  David Fraser – Commander ISAF)

The key success to counterinsurgency is to identify the beliefs, values and attitudes that shape the world as they see it. To destroy the enemy’s will to fight one has to know what creates and fuels that will

“Every war is a war of persuasion….you cannot persuade someone if you do not understand his language, motivations, fears and desires.” (pg 81)

Another layer of warfare: Soldiers must be aware.

“ Additionally, cultural nuances in speech and behavior can be easily misinterpreted even within groups who share a common language” (pg 96) ( ie Canadian and American or European)
Public Perception
“…a simple mistake can become an obscenity without the ‘guilty’ party even being aware of the error.” (pg 82)

“ In the CNN era of 24/7 instantaneous new coverage that beams events as they happen into the living rooms of audiences around the world, the careless acts of a single soldier can have strategic ramifications.” ( pg 82)

The media informs the public and shapes its perception. Perception becomes reality and the military must be cognizant of public perception at home, abroad and in the “operational theatre”. ( pg 81)

Beliefs and Values

A mistake in assuming or not taking a culture’s beliefs; thus, their perceptions and their

reality. 

“..what may appear irrational to some may seem completely sane and logical to others....” ( pg 84)

Attitudes form from beliefs and values and can provide essential clues and predictors.

“For example, Afghans consider warfare a contest of endurance over time. They value displays of courage while leading an attack over more than holding terrain or capturing an objective.” ( pg 86) 
To ignore the truths a culture believes assumes they possess an empathy or comprehension they may not.

“..the vast majority of Afghans and Iraqis believe their religious and tribal leaders with regard to the motives of Westerners in their land...The alternative would be to believe what for them would be entirely unbelievable: that foreigners  are unselfishly expending blood....to help them. They themselves would never invade a foreign country except to plunder it....” ( pg 84)

Glorifying or recognizing the sacrifices Canadian soldiers are making may be lost on a culture that does not understand the concept or context. ie: They see Westerners as invaders stealing their oil and attempting to convert them.

Self identification

In the absence of sure self -identification, we think in terms of who we know we are not or who we “oppose”. Taking the stand of “us” vs “them”

“People and nations are attempting to answer the most basic question humans can face: who are we?” ( pg 88)

Canadian Values

The public wants to see their values and beliefs reflected in the soldiers even if the soldiers are functioning in a diametrically opposed culture.

“...the Canadian public's desire to have their beliefs, desires and attitudes reflected in the behavior of their soldiers..” ( pg 93)

“ Canadians do not want to support a mission that does not continuously uphold Canadian beliefs, values and attitudes even in areas that clearly have opposing beliefs and values.” ( pg 93)

“A military force in a democracy can only retain its legitimacy, its self confidence and its public support if it plays by the rules, if it refused to fight dirty, but all the wars and challenges you face are coming from people who definitely and most emphatically fight dirty.” ( pg 94 Michael Ignatieff)

“Canadians....want to feel like they’ve made a difference.” ( pg 94)


